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How to reach Canada’s T——

Magazine readers

leading corporate counsel cisGoversd in 2010

¢ Global business trends that
corporate counsel can’t ignore
¢ The new balance of power
between general counsel and

When it comes to the best in-house lawyers in Canada and the most significant
trends affecting their work, there’s really only one choice: CCCA Magazine.

Four times a year, 10,000 in-house counsel and corporate lawyers confirm clients

that CCCA Magazine is the authoritative voice on corporate counsel issues. ¢ Tips on how to rein in the
cost of external counsel

CCCA Magazine is the official periodical of the Canadian Corporate Counsel e How in-house secondments

Association, the country’s leading in-house lawyer organization. Providing can build relationships and

a dedicated national forum and voice for the in-house counsel profession, improve results

¢ When to consider
outsourcing in-house counsel
¢ Alternative fee

beverleys@cba.org Led by the editorial team behind the Canadian Bar Association’s award-winning . f:;i';g‘:;‘:'ﬁ;gagﬁlgrgsék

National, CCCA Magazine providesl cutting-edge insight into what makes your compliance program
today’s corporate law departments tick. You can’t afford to pass up ¢ How to safeguard

the opportunity to be part of this powerful publishing experience. confidential data and protect
your organization

the CCCA is the preferred choice for lawyers in the most influential legal

Beverley Spencer departments in Canada.

Executive Editor

Don’t miss this chance to be
front and center in the corporate
legal publishing marketplace.
Ten thousand members of the
Canadian Corporate Counsel
Association, representing many
of the top companies in the
world, receive CCCA Magazine.
Make sure they receive your
firm’s message, too.

e A Mission and

The Canadian Corporate Counsel members to network and share to career development pathways, its benefits by all levels of in-house

Association provides a national accomplishments, experiences information and support. counsel across Canada by devel-
forum and voice for in-house coun-  and knowledge. oping CBA linkages, publicizing,
sel to advance the development of 4 promoting and expanding mem-
their practice of law, professional 2 bership benefits, leveraging tech-
skills and careers as in-house CCCA promotes and enhances a nology to member advantage,
counsel. To achieve this mission, ~ CCCA enables members to positive perception of the contribu-  and maximizing national presence.
the Board of Directors focuses enhance their skills and capa- tion of in-house counsel by iden-
CCCA resources on the following bilities as in-house counsel by tifying and leveraging appropriate 6
six strategic objectives: making available to them value- information-sharing opportunities

added resources, services and within industry, government bodies ~ CCCA fosters Chapter growth
1 knowledge. and professional associations. by encouraging and enabling

their establishment and develop-

CCCA engages all in-house coun- 3 5 ment, supporting local activities
sel to come together in a climate and providing opportunities for

of fellowship and mutual sup- CCCA supports members’ career  The Association facilitates involve-  co-operation at the regional and
port by creating opportunities for ~ growth by facilitating their access ment in its activities and access to  national levels.
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